


People. Place. Culture.



The burgeoning interest, by world cities, in the 
link between culture, commerce and regeneration 
demands a new approach to making places, one that 
goes beyond conventional masterplanning.

Futurecity’s work delivers culturally rich places that 
reflect the growing importance of the knowledge 
and creative economies. Futurecity believes that 
culture should be embedded in new residential, 
entertainment and commercial property schemes 
from the outset.

Futurecity’s ambitious culture and placemaking 
strategies promote the integration of the visual and 
performing arts, culture and the creative industries 
to create authentic, memorable and successful 
places. Futurecity has brokered unique relationships 
between the property and cultural sectors for over 
ten years, working with real estate providers, 
architects, engineers and landscape architects, 
planning, build and marketing teams and with many 
of the consultants and advisors that contribute to 
the modern development process. 

About Futurecity



We have delivered over 200 cultural projects, for 
over 100 clients, and established an impressive 
network of relationships with organisations that 
make up the cultural sector including galleries, 
museums, universities, creative industries and 
independent artists and designers. 

Futurecity has developed strategies for new  
creative districts and neighbourhoods for some  
of the largest redevelopment areas in London 
including Battersea Power Station, Nine Elms,  
Earls Court, Canary Wharf, South Bank and 
the City of London. We have brokered cultural 
partnerships, relocated cultural organisations and 
developed creative industry hubs. Our strategists, 
researchers, producers and curators have delivered 
numerous public realm art programmes and 
bespoke cultural projects.

Futurecity has championed a generation of  
multi-disciplinary artists who are transforming  
the way art is made and presented in the public 
realm. Futurecity is involved in the UK’s largest 
public art projects including Mark Wallinger’s 
50 metre White Horse sculpture, commissioned 
for Ebbsfleet Valley, Richard Wilson’s 76 metre 
Slipstream sculpture for Heathrow airport’s 
new Terminal 2 and a 120 metre glass canopy 
installation for the new Paddington Crossrail  
station by artist Spencer Finch.

Futurecity is the UK’s most successful culture and 
placemaking consultancy and a leader in its field. 
We have produced a cultural masterplanning  
toolkit, promoted through the Royal Institute 
of British Architects, and co-founded the Urban 
Research Unit. Our placemaking ideas are now  
used in countries and cities outside of the UK: 
Futurecity is working with 12 European cities and 
institutions as part of the European Commission 
Culture Programme. 

For Futurecity’s ideas about the public realm  
and the rise of the creative district see  
www.futurecity.co.uk and the Futurecity blog. 

The following selection of cultural projects  
provides an overview of Futurecity’s practice and 
represents the scope and scale of our work. 

mark davy
founder, futurecity





The City Arts Initiative was developed by Futurecity 
from an initial brief to commission a series of public 
art projects for the Thames Northbank Riverside 
Walk: the pedestrian path that runs from Victoria 
Embankment to the Tower of London.

The City Arts Initiative is a 200-page report 
exploring creative ideas and frameworks for the 
promotion of London as the world’s leading cultural 
city. It provides the City with a corporate approach 
to the procurement and delivery of public art and 
cultural activities that transcends departmental 
boundaries. It also acts as a tool to attract inward 
investment from current square mile occupants. 

The City Arts Initiative was officially adopted by 
City of London as ‘The City of London Cultural 
Strategy’ in July 2011. As recommended in the 
report, a new Arts, Culture and Heritage Committee 
has been established to oversee the initiative 
amongst all arts programmes the City undertakes.

City Arts Initiative, London, UK

City of London from the air
Image: Dynasoar

location: city of london
client: city of london





Wood Wharf will build upon Canary Wharf’s 
success to deliver the next generation of business 
space and new homes in the Isle of Dogs. 
Futurecity has developed an ambitious Culture 
and Placemaking Strategy for Wood Wharf that 
complements the new masterplan.

Futurecity’s ambition is for Wood Wharf to  
be an active, sustainable and culturally dynamic new 
urban district. Wood Wharf will have a new public 
realm offer, which is distinct from Canary Wharf, 
designed to appeal to incoming Technology, Media 
and Telecommunications (TMT) firms and a new 
residential community. It will incorporate the wider 
surrounding communities of East London and the 
daytime working population at Canary Wharf.  

Wood Wharf will have culture hardwired into 
its DNA from the beginning with a programme 
of temporary cultural events planned for the 
development phase, permanent public spaces 
designed to accommodate visual and performing 
arts and incubation opportunities for creative 
businesses to expand into a new district adjacent  
to the financial, retail and business centre of  
Canary Wharf. 

Wood Wharf, London, UK

Canary Wharf
Image: Barnyz

location: isle of dogs,  
london borough of tower hamlets
client: canary wharf group





Futurecity has developed a Culture and Placemaking 
Strategy for the Shell Centre, on London’s South 
Bank, that will contribute to the area’s significant 
creative economy through commissions, curated 
programmes and community engagement. 

The cultural assets of the South Bank have helped 
transform this part of the Thames riverside into an 
exciting, internationally recognised linear creative 
district for London. Described as a Strategic 
Cultural Area by the Mayor of London and the 
local authority, Futurecity’s placemaking proposals 
ensure that the development reflects the spirit of 
cultural innovation and enquiry that has defined the 
site since the 1951 Festival of Britain.

Working closely with masterplanner Squire and 
Partners and landscape architects Townshend, 
Futurecity has identified strategic locations for new, 
high-profile commissions including a contemporary 
interpretation of pattern and form for the public 
square and a series of landmark rooftop projects, 
reflecting the importance of the views over the Shell 
Centre from the London Eye.

Shell Centre, London, UK

Shell Centre and  
the London Eye
Image: Mike Legend

location: london borough of lambeth
client: braeburn estates limited partnership,  
canary wharf group and qatari diar





In Southwark, Futurecity has identified an 
opportunity to build on the unique energy of the arts 
as a catalyst for the regeneration of Blackfriars Road.

Futurecity proposes a new theatre district for 
London, drawing on Southwark’s historic and 
contemporary reputation for theatrical innovation 
and commercial success. In the days of Shakespeare, 
Southwark was a place of relative cultural freedom 
beyond the jurisdiction of the City of London.
Today, modern theatres such as the Young Vic 
and Southwark Playhouse sustain independent, 
innovative theatre whilst new, immersive 
productions by companies such as Shunt have  
found new spaces and audiences.

If London is to maintain its profile as a ‘global 
cultural city’ it must encourage its creative industries by 
investing in cultural infrastructure and creating urban 
places where residential, business and entertainment 
uses can co-exist. The Southwark Theatre District 
aims to catalyse the critical mass of venues, performing 
arts companies and theatre businesses to build local 
ownership of the area’s creative identity, in partnership 
with audiences and residents. 

Blackfriars Road Central, London, UK

The Calder Bookshop  
and Theatre 
Image: Damon Cleary

location: london borough of southwark
client: linden homes





Futurecity’s Culture and Placemaking Strategy 
provides a cultural activation of Farrells’ masterplan 
for Earls Court. The project presented an unrivalled 
opportunity to influence the redevelopment of the 
Earls Court Exhibition Centre and surrounding 
retail district. The masterplan proposed four new 
residential urban villages, each with a different mix 
of architecture, interlinked by a ‘lost river park’ and 
a new high street.

Futurecity developed a detailed strategy, 
interrogating the masterplan and responding with 
visionary concepts for the scheme. These included 
a re-imagined retail experience for the 21st century 
high street, a new creative design district, a series of 
interactive parkland experience trails, a showcase 
space for art and performance, plus a digital 
enterprise incubation programme. Futurecity also 
forged a series of unique partnerships to deliver 
the vision of a progressive creative quarter with a 
distinct sense of place.

Futurecity went on to deliver a Culture and 
Placemaking Strategy for the Royal Borough of 
Kensington and Chelsea exploring multi-stakeholder 
approaches to developing real places.

Earls Court, London, UK

Earls Court Exhibition Centre
Image: Alys Tomlinson 

locations:  
royal borough of kensington & chelsea 
london borough of hammersmith & fulham
client: capital & counties





Futurecity is representing the UK in a network of 
thirteen European cities and institutions from Spain, 
Portugal, The Netherlands, Poland, Romania, Czech 
Republic, Lithuania, Italy, Austria and Norway  
to identify cultural excellence and establish a 
channel for exchanging best practice. Futurecity  
led an international team to win major funding  
for CreArt (Network of Cities for Artistic Creation) 
an EEC wide cultural project (2012–2017)  
co-ordinated by the Fundación Municipal de Cultura 
in Valladolid, Spain. 

CreArt responds to a need amongst European 
cultural institutions to maximise the economic, 
social and cultural contribution that visual arts can 
make by better facilitating artists, managers, and 
the general public to create, present and enjoy the 
visual arts, as well as increasing access to training 
and education, through seminars, artists residencies, 
workshops, research and analysis programmes.

Futurecity is leading the research programme for 
CreArt and is representing the UK as the curatorial 
team for the network. 

CreArt, Europe

Ars Electronica, Linz, Austria
Image: Ars Electronica Center

locations: 
linz, austria
pardubice, czech republic
lecce and genova, italy
kaunas and vilnius, lithuania
delft, the netherlands
kristiansand, norway
aveiro, portugal
arad and harghita, romania
valladolid, spain
london, uk





In 2006 Futurecity developed a cultural masterplan 
for a new mixed-use development of 6,000 homes 
and a business park in Uriddaholt. The site, near the 
commune of Gardabaer in Iceland, benefited from 
an intimate relationship with the environment; sky, 
sea and lava field. Futurecity met with governmental, 
educational, environmental, creative and financial 
institutions to develop a new vision and cultural 
brand for Gardabaer, which drew on a unique 
Icelandic mix of internationalism and localism.

Futurecity set out proposals for a ‘must see’ 
attraction that would bring residents and visitors to 
the area and give the site a strong cultural identity. 
A proposal for an environmental arts project, 
with an iconic building at its heart, was backed 
by government and key institutions – including 
the Science and Culture Museum, the National 
Museum, the South Iceland Natural History 
Museum and the Design Museum.

Futurecity’s placemaking vision led to the 
establishment of the new Icelandic Institute 
of Natural History, attracting national and 
international attention.

Icelandic Institute of Natural History

Icelandic Institute of  
Natural History
Image: Vigfus Birgisson

location: urridaholt, iceland
client: alta





Futurecity has developed a visionary Art Programme 
for Crossrail – Europe’s biggest infrastructure 
project – creating unique passenger experiences and 
regenerating areas around eight new stations.

The Culture Line will bring world-class artists 
together with international architecture and 
engineering teams. The Culture Line will see 
large-scale artworks, of international importance, 
embedded within the design and architecture of 
eight Crossrail stations including Paddington, 
Farringdon, Liverpool Street, Custom House, 
Whitechapel, Canary Wharf, Tottenham Court 
Road and Bond Street. 

Each station is partnered with one of eight London 
art galleries – including White Cube, Lisson Gallery, 
Victoria Miro, Gagosian Gallery, Sadie Coles HQ 
and Maureen Paley – making The Culture Line 
part of London’s world-class contemporary arts 
scene. The first commission, with Lisson Gallery for 
Paddington station, is by internationally renowned 
artist Spencer Finch. A Cloud Index is Finch’s 
proposal for a taxonomy of more than 25 cloud 
types that will be embedded within the glass of the 
station’s 120m long canopy, designed by station 
architects Weston Williamson.

Crossrail Art Programme, London, UK

Spencer Finch, A Cloud 
Index, 2013, CG visualisation
Image: Spencer Finch 
courtesy of Crossrail

locations: 
paddington  
farringdon  
liverpool street  
custom house  
whitechapel  
canary wharf  
tottenham court road  
bond street
client: crossrail





Futurecity was commissioned by Heathrow Airport 
Ltd to curate an artwork for the Central Court of 
the new Terminal 2 building, due to open in 2014. 
Equivalent in size to Tate Modern’s Turbine Hall, 
the space presented a unique opportunity to create 
a cultural marker for passengers arriving into 
London, the world’s cultural city. Futurecity ran an 
international competition, shortlisting five world-
class artists, and the commission was awarded to 
British artist Richard Wilson RA. 
 
Slipstream is an ambitious sculpture that combines 
precision engineering with the sense of velocity and 
movement of a stunt plane. The sculpture will fill 
the length of Terminal 2’s Central Court, twisting 
through the atrium and physically integrating with 
the architecture. At over 70m long and weighing  
77 tonnes, it will be one of the longest permanent 
sculptures in Europe. 

Slipstream is designed to enhance the cultural 
experience of all passengers flying through the new 
terminal, an estimated 20 million people per year, 
making it one of the UK’s most viewed artworks. 
John Holland-Kaye, Heathrow’s Commercial 
Director, has described Slipstream as “an iconic 
piece of art that will bring to life the glamour and 
excitement of air travel, at the heart of a glamorous 
and exciting new Heathrow”. 

Slipstream, London, UK

Richard Wilson, Slipstream, 
2012, CG visualisation
Image: Richard Wilson  
courtesy of Futurecity

location: heathrow terminal 2
client: heathrow airport ltd





The Vauxhall, Nine Elms and Battersea Opportunity 
Area (VNEB) is on the threshold of becoming a 
significant new cultural district for London, making 
a key contribution to London’s global cultural city 
status. Under the direction of local and regional 
government, nine cultural principals have been 
enshrined in the VNEB Culture and Placemaking 
Strategy for Wandsworth and Lambeth boroughs.

Futurecity has supported this vision by completing 
six separate culture and placemaking strategies within 
the opportunity area. Futurecity has also created the 
Nine Elms on the South Bank ‘Culture Map’ which 
highlights the range of cultural offers already clustered 
in and around the area. From this work, major public 
art and cultural projects will be commissioned and 
emerge throughout VNEB as embedded elements of 
the wider placemaking strategy. 

Such commissions will form a significant first stage 
of the cultural masterplan for VNEB, which intends 
to create a new South Bank for Lambeth and 
Wandsworth through a series of cultural stepping-
stones along the Thames from Tower Bridge to 
Battersea Power Station.

Vauxhall, Nine Elms and Battersea

VNEB Opportunity Area
Image reproduced courtesy of 
CGMA / Foster + Partnerts

location: vauxhall, nine elms and battersea, london
client: nine elms vauxhall partnership





Riverlight is a residential development designed 
by Rogers Stirk Harbour & Partners on the bank 
of the River Thames, in the heart of the Vauxhall, 
Nine Elms and Battersea Opportunity Area 
(VNEB). Futurecity’s comprehensive Culture and 
Placemaking Strategy for Riverlight highlighted 
the local authority’s focus on play in the public 
realm. Wandsworth has subsequently promoted the 
strategy as an exemplar for this regeneration area.
 
The Riverlight Culture and Placemaking Strategy 
encompasses a series of proposals that support 
long-term activation of the public realm. A ‘Lead 
Artist’ programme has invested in the talent of 
three emerging contemporary artists – Simon 
& Tom Bloor, Kate Davis and Peter Newman –
commissioned to work with landscape architects 
Gillespies to develop their ideas, which include 
ambitious proposals for embedded seating, play  
and water commissions, currently in production  
for 2014.

Riverlight, London, UK

Simon & Tom Bloor, 
Terra Ludis, 2013, CG 
visualisation
Image: St James Group

location: nine elms, london borough of wandsworth
client: st james





Futurecity’s culture brand for Paynes & Borthwick 
in Deptford aligns the riverfront development 
with creativity and innovation. The sensitive 
transformation of a Victorian engineering building 
into a new gallery space, with a continuous 
programme of cultural events, positions creativity  
at the heart of the scheme.

An online gallery will provide a virtual exhibition 
space before the new gallery opens in 2014. The 
virtual gallery, developed by Futurecity, will feature 
a series of exhibition programmes and online 
projects drawn from multiple creative disciplines 
including art, design, fashion, advertising, digital 
research and live interaction. 

The P&B virtual gallery will ‘exhibit’ artworks by 
artists Mark Wallinger, Richard Wilson, Rubedo 
and Marcus Tomlinson, making work for digital 
platforms. Using the latest technology, viewers will 
navigate and interact with the online artworks in 
real time, anchoring P&B’s creative credentials and 
innovative outlook.

Paynes & Borthwick, London, UK

P&B Virtual Gallery,  
2013, visualisation of 
gaming experience
Image: Rubedo

location: royal borough of greenwich
clients: united house, lane castle,
lasalle investment management





Guy’s and St Thomas’ NHS Foundation Trust, as 
part of Kings Health Partners, are building a new 
cancer centre on the Guy’s Hospital site, to open in 
2016. Futurecity has developed a comprehensive 
embedded arts programme that will engage all users 
of this new centre by activating spaces throughout 
the building.

Futurecity’s approach creates key opportunities 
for the arts to be part of the building’s design in 
collaboration with lead architects Rogers Stirk 
Harbour & Partners, Anshen and Allen and 
building contractors Laing O’Rourke. This includes 
the pedestrian approach and entrance to the 
hospital, the building exterior, the interior ‘villages’ 
and the balcony gardens.
 
With a long-term curatorial scope, Futurecity will 
curate a programme of temporary art commissions 
and projects throughout the building, including 
treatment and consultation rooms, the villages 
and their waiting areas. These will sit alongside 
permanently sited artworks bringing the centre to life 
as a calming and delightful environment for all users.

Kings Health Partners  
Integrated Cancer Centre

CG visualisation of KHP 
Cancer Centre at Guy’s 
Hospital, 2012
Image: Rogers Stirk 
Harbour & Partners

location: london borough of southwark
client: kings health partners





Great Kneighton is a 120-hectare urban extension 
for Cambridge, delivering 2500 dwellings, new 
schools and a 49-hectare public park. Futurecity 
wrote the Public Art Strategy to embed experienced 
contemporary artists in the creation of this major 
new community for the city.

Futurecity began the process by commissioning a 
community engagement programme from artists 
Cambridge Curiosity and Imagination. Local 
residents created artworks, stories, maps and images 
about art and place, and published a new book,  
Art and Living, as a reference guide for public art  
at Great Kneighton.
 
This book formed part of the commissioning brief  
for a series of lead artists including London 
Fieldworks, Nils Norman, Simon & Tom Bloor, 
Sean Edwards, Jeanne Van Heeswijk and Heather 
and Ivan Morison. Throughout 2012-15 they are 
collaborating with design teams and residents to 
create embedded, ambitious and sustainable public 
art at the heart of Great Kneighton, including 
proposals for bridges, play spaces, art and 
architecture and a new civic square.

Great Kneighton, Cambridge, UK

Great Kneighton
Image: Oxford  
Archaeology East

location: cambridge
clients: 
countryside properties
skanska homes
bovis homes





Futurecity presented inspiring contemporary public 
art throughout the city of Cambridge in partnership 
with Anglia Ruskin University’s centre of excellence 
in fine art, media arts and digital technologies. 

VISUALISE (2011–12), was a curated programme 
of temporary public artworks and interventions 
that enabled Cambridge residents and visitors to 
experience the city in new ways. It was an innovative 
collaboration between the disciplines of contemporary 
art, technology, performance, science and music.

Asked to explore the questions “how do our 
changing modes of interaction with each other affect 
how we use public space?” and “how can we redefine 
ideas of community and campus in a digital age?” 
the programme included a major new commission, 
Of Sleeping Birds, by artists Circumstance. In this 
mass participation event audience members became 
players in a mobile orchestra that walked the streets, 
transforming the urban landscape into a symphony 
of music and architecture.

VISUALISE also worked with curator Bronac Ferran 
to present exhibitions of seminal works by artists 
such as Liliane Lijn, Gustav Metzger, Eduardo Kac, 
and William Latham, alongside a series of unique 
collaborations between artists and Cambridge 
technology companies such as Phillips and ARM.

Visualise, Cambridge, UK

Circumstance, 
Of Sleeping Birds, 2012
Image: Sophie Wainwright
www.visualisecambridge.org

location: cambridge
client: anglia ruskin university





Futurecity developed an ambitious Culture and 
Placemaking Strategy for Ebbsfleet Valley, a new 
town of 10,000 homes in North Kent. Futurecity 
proposed a series of ideas for creative initiatives 
such as super-speed broadband, creative industry 
incubation, flexible workspace and 21st century retail 
frameworks through a set of twelve pamphlets.

Working to a masterplan by ARUP, a key issue 
was how to position Ebbsfleet Valley, a place that 
did not yet exist, in the public consciousness. 
Futurecity launched an international competition for 
a landmark public sculpture, shortlisting five major 
artists including Richard Deacon, Christopher Le 
Brun, Daniel Buren and Rachel Whiteread. Mark 
Wallinger’s winning proposal for a 50m high white 
horse was granted planning permission in 2010.  
The sculpture, which is in development, will be 
situated between the A2 and Ebbsfleet International 
station and will be seen by over 45 million drivers 
and train passengers every year.

Mark Wallinger’s life-size sculpture of a 
thoroughbred racehorse, made from marble and 
resin, was unveiled outside the British Council’s 
London headquarters on the Mall in March 2013. 

Ebbsfleet Valley, Kent, UK

Mark Wallinger, The White 
Horse, 2013, CG visualisation
Image: Mark Wallinger

location: gravesham, north kent
clients: 
land securities
london & continental railways
eurostar





Futurecity linked Grosvenor Waterside to the wider 
cultural ambitions of the City of Westminster for 
the North Bank of the Thames, proposing a series of 
cultural interventions and projects. The strategy was 
announced through a sponsorship of Damien Hirst’s 
iconic ‘spot’ livery for the newly launched Tate Boat 
linking nearby Tate Britain to Tate Modern.

A series of cultural projects followed including 
Chelsea Futurespace Gallery, which opened in 2006 
operated by the University of the Arts and has since 
delivered over 25 fine art exhibitions. Shack Stack, 
by Richard Wilson RA, celebrates the temporary 
architecture of allotments and fisherman’s huts. 
Thames Stone & Negative Fall is a granite sculpture 
by artist Ekkehard Altenburger that responds to and 
extends the water and architecture of the historic 
dock. Artist Clare Woods collaborated with
MAKE Architects to design a large-scale anodised 
aluminium façade artwork for Bramah House 
influenced by the original lime trees on the dock edge.

Grosvenor Waterside, London, UK

Clare Woods and MAKE 
Architects, Bramah House, 
2008, anodised aluminium
Image: Ron Bambridge

location: chelsea, city of westminster
client: st james





In 2007 Futurecity curated a permanent sculpture 
commemorating the bicentenary of the abolition 
of the transatlantic slave trade, located in Fen 
Court close to St Mary Woolnoth Church, where 
anti-slavery campaigner William Wilberforce was 
inspired by Reverend John Newton’s powerful anti-
slavery sermons. 

The resulting work, Gilt of Cain, was a unique 
collaboration between artist Michael Visocchi, 
poet Lemn Sissay and designers Hat-Trick. Lemn 
Sissay created a poem combining the contemporary 
language of the trading floor in the London Stock 
Exchange with references to the story of Cain and 
Abel, and to Wilberforce’s campaign. Sissay’s words 
are engraved into a series of Brancusi-like granite 
columns, grouped around a stone box or pulpit, 
which allude to slave figures and the undulating 
form of sugar cane. Gilt of Cain was launched by 
Archbishop Desmond Tutu in 2008.

Futurecity went on to write The City Arts Initiative, 
a framework for arts commissioning in the square 
mile, which was adopted by the City of London in 
July 2011.

Gilt of Cain, London, UK

Michael Visocchi and  
Lemn Sissay, Gilt of Cain, 
2008, granite
Image: Ron Bambridge

location: fen court, city of london
clients: 
british land
city of london
black british heritage





Skystation is a sculptural seating project by artist 
Peter Newman, inspired by Le Corbusier’s LC4 
Chaise Longue. Commissioned by Futurecity, 
Skystation positions the seated viewer as surveyor 
of the heavens, presenting a rare opportunity 
to contemplate the universe and our place as 
individuals within it. 

Skystation was launched at the Southbank Centre 
in 2009 and has since been exhibited in Trafalgar 
Square, St Mary Axe, 100% Design and Canary 
Wharf. It has now been developed as a permanent 
edition for the public realm, the first of which was 
installed in Cambridge in 2010.

Skystation

Peter Newman,  
Skystation, 2009
Image: Peter Newman
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